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Lauren R. Welch

Professional Experience
Assistant Director of Communications | Present - 2021
Say Yes Cleveland - Cleveland

● Say Yes Cleveland's communications and marketing initiatives are overseen by this position, which works closely
with the Director of Communications to ensure that students, parents, community members, and anyone else with
an interest in the city understands the Say Yes mission of revitalizing communities by helping them give every
public high school graduate access to college or other post-secondary scholarships.

Managing Director  | Present - 2019
Laurel Cadence - Cleveland

● Creative and advocacy firm serving corporations, nonprofit organizations, small businesses, and special projects.
● Services include social media and community management, project management, website design, content

creation, videography, photography, strategic branding, campaigns, public relations, and advertising.
● Notable previous and current clients include: The Center on Trauma and Adversity at CWRU, The Cleveland

Foundation, The Gund Foundation, Policy Matters Ohio, Nicole Thomas Consulting, Stokes 50 Celebration, The
Tamir Rice Foundation, Together Digital, Issue 68 Cleveland Metropolitan School District Levy bwo Burges and
Burges Strategist, #GivingTuesdayCLE bwo Wish Cleveland, Sharetta Smith for Mayor of Lima, Ohio, The
Ellipsis Institute for Women of Color in the Academy, The Soul of Philanthropy Cleveland, Cleveland Rocks
NYE bwo Ohio Homecoming, Glenville Youth Wellness Summit bwo Famicos Foundations, the LGBT
Community Center of Greater Cleveland, and more.

Head of Marketing and Communications | 2021 - 2019
LGBT Community Center of Greater Cleveland - Cleveland

● Supported the highest strategic priorities of the LGBT Community Center and served as a member of the
leadership team.

● Focused on expanding their networks, retaining, and deepening relationships with local and regional media.
● Through effective internal and external communications, created, developed, and disseminated press releases,

printed collaterals, digital content including e-newsletters, and more that support the organization's mission and
vision.

● Created, cultivated, and executed yearly and quarterly marketing and branding strategies.
● Created a cohesive brand identity that raises brand visibility as the first Head of Marketing in this role at the

Center.
● Served as project manager and produced marketing, communications, and production for in-person and online

PRIDE in the CLE, the Center’s 30,000 person annual event celebrating the LGBTQ+ community and allies.
● Built connections between the organization and brand ambassadors, media contacts, influencers, nonprofit and

corporate leadership to elevate the reputation, relationships, and revenue of the Center.

Assistant Director of Communications and Marketing | 2019 – 2017
Jack, Joseph, and Morton Mandel School of Applied Social Science, Case Western Reserve University - Cleveland

● Collaborated with the Dean, Associate Dean of Institutional Advancement, the Director of Marketing and
Communications, faculty, and other Mandel School departments and five centers centered on advocacy and social
justice work.

● Elevated the reputation of the institution and school on a local, national and international scale by developing and
implementing annual, integrated strategic marketing and communications plans.

Marketing Manager | 2017 - 2015
Cleveland History Center (Western Reserve Historical Society) - Cleveland
Appointed to a multimedia and interdisciplinary role, leading and advising various departments on creative, strategic
communications, and brand management. Institution-wide senior staff, development, exhibitions/curatorial team, events,



and programming are five of ten departments that required direction and leadership from my position. Media relations,
graphic design, leveraging advertising dollars, budgeting, community management, website design, and copywriting are
everyday functions and utilized as often as needed.

● Oversaw the re-launch of the institution's brand identity after 150 years.
● Manage creative by designing digital assets, print materials, and logos and recruit creative to assist with special

projects.
● Lead strategic marketing initiatives designed to increase visibility, position the institution as a resource in the

community and an ideal candidate for corporate sponsorship.
● Maintained and cultivated relationships with regional and national press. Advise senior staff and board members

on communications plans for exhibition seasons, scheduled events and timely responses to media crises.
● Report on monthly marketing spending and projected expenses to the Director and CEO.
● Negotiate and coordinate print and digital advertising as needed per monthly marketing goals.

Communications Coordinator | 2015 - 2012
Rosetta Marketing Group - Cleveland
Developed and implemented social strategies and campaigns, project management, programming, and events designed to
maximize employee engagement internally and externally; across five offices nationwide and within the city of Cleveland.
Tapped to lead workshops on social media and brand innovation for young professionals and executive leadership.

● Recognized as a thought leader and creative strategist by executives and peers.
● Lead and worked alongside peer management to develop content and strategy for internal engagement on social

media.
● Planned and executed events/incentives in collaboration with senior leadership to encourage agency cohesion and

a collaborative work culture including: employee spotlights, holiday events, company happy hours, and more.
● Educated and introduced social media updates and strategies to agency executives, partners, and associates.
● Assisted managing partners with day-to-day operations including (but not limited to) expenses and travel

arrangements.

Public Relations Coordinator | 2012 - 2011
Shawn Mackenzie Agency - Los Angeles
Recruited to lead in-house community management, media relations, and media partnerships for four brands under and
alongside the agency’s parent/umbrella brand.

● Managed scheduling, marketing assets, and engagement for multimedia and multi-city press tours.
● Wrote and prepared press releases, pitches, & status reports for the organization and affiliate companies including

The Style Lounge by SM and The JD Collection
● Organized media inquiries and fostered relationships with national and local media outlets.
● Increased agency engagement by coordinating consumer-to-business and business-to-business partnerships with

organizations including Warner Bros., TV One, Us Weekly, and more.

Marketing Assistant | 2011 - 2010
Kari Feinstein Public Relations - Los Angeles
Planned and assisted with media coordination and social media copy. Secured and aided public relations, project
management, and partnerships with celebrity, lifestyle, and luxury brands for award shows and gifting suits.

● Assisted with the project management, production, and curation of the 2010 and 2011 Academy Awards and 2011
Sundance Film Festival.

● Drafted media alerts and press releases. Curated media list and press kits.
● Assisted with celebrity and editor seedings, showroom set-up and maintenance, and gifting suite invitation

mailings.
● Wrote and curated content for brands including Silpada Jewelry, Zico Coconut Water, and Reebok.



Community + Civic Engagement
● Trustee, The Land

The Land is a local, nonprofit news organization that reports on Cleveland’s neighborhoods. Through in-depth
solutions journalism, we aim to foster accountability, inform the community, and inspire people to take action.

● Communications CoChair, Greater Cleveland Delta Foundation, 2022 Annual Awards Celebration
The Greater Cleveland Delta Foundation Life Development Center, Inc. provides and promotes public service
programs in support of Delta Sigma Theta Sorority, Inc., and other service-oriented organizations. Health,
education, economics, and government, social and cultural empowerment of the Greater Cleveland community,
especially low and moderate income members are the focus of the organization.

● Communications CoChair, The Soul of Philanthropy (Cleveland)
The Soul of Philanthropy (TSOP) reframes portraits of philanthropy. It comprises highly innovative presentations
of over a dozen vignette stories and more than 50 black-and-white images. A robust offering of talks, panel
discussions and public forums accompany the exhibition. It allows groups to explore a broad range of topics
igniting a movement of conscious philanthropy by empowering a generation of Americans to recognize their
power and responsibility to give back.

● Founder, The Women’s Leadership Guild
The Women's Leadership Guild (WLG) is comprised of young professional (21 - 45 yo) women of color from
various sectors around the Greater Cleveland area. While the organization sunset in 2021, for seven years WLG
upheld the bold mission of positioning women of color as assets in their community by providing a safe and
supportive space for personal and professional development through relationship building, skill enhancement,
community enrichment, and career advancement opportunities.

Education
● Master of Nonprofit Management | Anticipated Graduation Date: 2022

Case Western Reserve University – Cleveland, Ohio

● Bachelor of Arts | 2010
Wittenberg University - Springfield, Ohio
Major: Communications Minor: Africana Studies and Journalism
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