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Data
 

–  



Cleveland’s Creative Economy

 
–  

Employment: 26,436 jobs

Labor Income: $2.23B

Value Added (equivalent to GDP contr.): $3.98B

Total Economic Output: $7.59B

Source: Ohio’s Creative Economy 2024: Adding Value Through Creativity, Michael C. Carroll, Ph. D., October 2024



Notable Trends Among Cultural Nonprofit

 
–  

• Strong post-pandemic growth

• Revenue gains and operating surpluses outpace national 

averages

• Organizations expanded expenses and staffing since 2021, 

bucking national declines. 

However:

• Audience attendance remains below the national average

• Local government funding lags significantly behind national 
levels (3% vs 7% of expenses).

Source:  SMU DataArts – Financial & Operational Health of Cleveland’s Arts Sector, 2019-2024, December 2025



Notable Trends Among Cultural Nonprofit (Cont.)

 
–  



For-profit trends

 
–  

Just 20 percent of Ohio’s 
independent venues turned a profit 
last year, a study released 
Wednesday by the National 
Independent Venue Association 
found. Nationally, that number is 36 
percent.  Assembly is partnering 
with Cuyahoga Live! in 2026 to 
amplify support among venues and 
musicians.

https://static1.squarespace.com/static/5e91157c96fe495a4baf48f2/t/68e5b8caf5c3f048f27a5652/1759885514566/2025-NIVA-State-of-Live-Report-OH.pdf
https://static1.squarespace.com/static/5e91157c96fe495a4baf48f2/t/68e5b8caf5c3f048f27a5652/1759885514566/2025-NIVA-State-of-Live-Report-OH.pdf


 
–  

 
Every ward in Cleveland 
benefited in 2025 when 
72 creatives won 
Assembly-distributed 
awards, ranging from 
$1,500 to $10,000 each, 
via random-selected and 
competitive programs. 
The programs will 
continue in 2026 with 
support of CAC.

Individual Artists



Artist as an Entrepreneur Institute
• COSE and Assembly co-present program for creative 

entrepreneurs
• Navigating the business side of the arts: Marketing, Accounting, 

Finance, Pitch Deck, Building Business Plan and more
• Cohort of 30 artists attend 8 sessions over 4 weeks 
• January 12 to February 4; Mondays 4-7pm and Wednesdays 

9am-12pm 
• Free to participate; apply today at www.cose.org/aei (deadline to 

apply Wednesday, December 17)

http://www.cose.org/aei


Midtown Collaboration Center



C i t y  o f  C l e v e l a n d ' s  T r a n s f o r m a t i v e  A r t s  F u n d
S e v e n  P r o j e c t s

h t t p s : / / w w w . c l e v e l a n d o h i o . g o v / c i t y - h a l l / o f f i c e - m a y o r / t a f / p r o j e c t s

" F o r  T h o s e  W h o  C a l l  H e r e  H o m e "

L e a d  A r t i s t :  J o r d a n  W o n g

I n s t i t u t i o n a l  P a r t n e r :  S c u l p t u r e  C e n t e r





Assembly for the Arts partners 

with the Center for Arts Inspired 

Learning and partners to expand 

access to music instruments for 

youth in Cleveland 

neighborhoods through the Play 

It Forward!® Cleveland 

Instrument Drive.  Assembly 

supports outreach and visibility 
efforts.



2026-2028 Priorities & Announcements

• Long-Range Sustainability for the Creative Sector
–Preparing for a Cultural Plan for Cleveland
–Research of national models for sustained public investment in 

arts and culture support in 2035 and beyond
–Cuyahoga Live! and cross-disciplinary partnerships

• Artist Funding Programs
Awarded $500K from CAC to continue Boost Fund & Creative 
Impact Fund
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